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Let’s do things better 
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In order to make Europe the most competitive economy in the world we 
have to promote competition in all areas of the economy. Without 
competition there is no competitiveness. This is even more important 
when we are talking about the new economy and the knowledge 
society rather than industrialism. 
 
Industrialism is based on the idea of large-scale production. It is 
characterized by high productivity and big investment. The Western 
world would have never become so successful without competition and 
the rise of new industries, however the establishment of industrial 
economies also fuelled the notion that you could actually plan all 
production processes, thus meeting consumers’ demands. This notion 
was not only widespread among socialist politicians in the east but also 
among lots of politicians as well as economists in the west.  
 
The “Swedish Model” was also based on the idea that the government 
was able to decide on the ideal structure of welfare systems and create 
perfect conditions for big business and big trade unions in order to let 
large companies develop their potential to the fullest. This has been 
more or less the predominant way of political thought in most Western 
European societies and one of the reasons why the European 
economy still lacks competitiveness, thriving business and science on 
the edge. Compared to the US and the rapidly developing economies 
of South East Asia, for example, we still have much more rules and 
regulations in Europe for large enterprises and unions as well as much 
higher taxes for financing centralized welfare systems controlled by the 
government.  
 
The explanation for all of this is that we have a very low understanding 
of what competition is all about and what its value really is. Western 
Europeans tend to regard competition as a race between already 
existing and static businesses rather than between dynamic 
enterprises giving rise to innovation and new products. 
 
The important value of competition is not just that it is lowering the 
general level of prices. That is an important advantage indeed, 
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however not the most important one. On the other hand, 
competition really does offer a variety of choice, i.e. low quality and 
low prices, high quality and high prices or sometimes even high 
quality and low prices, red or green, beautiful in one way or another 
etc. All of this is fine but it is not the greatest benefit of free 
competition. 
 
Even the fundamental fact that we can avoid bad products and 
services by choosing something else, for instance, the restaurant 
on the other block or the hairdresser in another street or a car that 
also works under extreme weather conditions. This is all very good 
but not the most important feature of competition.  
 
The most important trait of free competition is that you can always 
do better, thus paving the way to innovation. The fact that 
customers, restaurant guests, car drivers etc. are satisfied with 
particular goods and services they purchase does not discourage 
entrepreneurs from developing and providing even better, new 
products and services. The fact that a free market economy and 
free competition allow companies to produce something good 
instead of something bad is an important advantage, however the 
fantastic and dynamic dimension of competition is that you can 
produce and deliver something that is better than good.  
 
Thus, even if customers, politicians, or CEOs are satisfied things 
will always be improved, either step by step or in leaps and 
bounces. In science and research there will always be a demand for 
something that goes beyond the present limits of human 
understanding and imagination. Marketers and sales people always 
demand something that is better than what competitors produce, 
even if the respective competitors are very good at what they are 
doing. Entrepreneurs always hope to out-compete the present 
market leaders by providing, for example, even cheaper air tickets, 
even better cell phones, computers, or cars. Composers or 
investors always dream of performing to the best of their abilities or 
break present records. Engineers, accountants and salespersons 
always have the motivation and pride to find new ways to make 
things better, in one way or the other. That really is what the 
meaning of life is all about, namely that as an individual you can 
always add something that you have thought out yourself, that your 
efforts really do make a difference and that you can change the 
world. 
 
This is why I think Europe must do better in order to be the most 
competitive economy. It is not enough to provide what you believe 
is the best infrastructure or good social cohesion. That might all be 
very important. Yet, without free economic competition all across 
the world you will impede the process of doing better than just 
good. For this reason, we must promote free competition now after 
Europe has failed to achieve the goals of the Lisbon agenda. Now 
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competition has to be promoted in all areas of the economy, i.e. in 
health care, welfare, science and research, schooling, energy, 
financial services, transport, agriculture, the media as well as 
between institutions. We need to foster an attitude of doing better 
rather than well. We need an entrepreneurial Europe struggling day 
and night to become something more. 
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